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135 FARIRE 135 cognitive biases

1. 7[‘;;*%’;&@ Ambiguity effect

2. %ﬁ?ﬁé’;&@ Anchoring or focalism
3. itys/\/pﬁ Anthropomorphism

4. VFEE JIIRZ  Attentional bias

0. ﬁiﬁ‘féliﬁi—% Automation biasz
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Avallability heuristic

7. A] 34 =3 Availability cascade
8. WK, Backfire effect

9. MAXZE)N. Bandwagon effect
10. /_bZIKtKK?W\jZ/_-bZIKHCK

Base rate fallacy or Base rate neglect
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11. /le Ju/f/FHij—é:n Belief bias
12. {/%2% H ,'{—ZT\ Bias blind spot

13 HﬁﬂﬁM%UE Cheerleader effect
14, SCHFIZE PR 2

Choice-supportive bias

?]%77%7[; ﬁ/ﬁﬁ% Clustering illusion
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’fé‘ ’fﬁ% Belief bias
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?5/1 J JL; o Belief bias: An effect where

someone's evaluation of the logical strength of an
argument Is biased by the believability of the
conclusion.
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ﬂ?ﬁ”ﬁﬁ/‘*f” B/J A 25, A researcher studying

the affect of prayer on iliness. A completely open-
minded researcher will gather data and then come to a
conclusion based purely on the data collected. A
highly religious person may Interpret the data In favor
of prayer as a factor in healing.
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Iljb o While an atheist may discount pro-prayer
data, e.g. ““...the evidence against humans
possessing psychic powers is precariously close to
demonstrating humans do have psychic powers....”
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The second example is real. Prof. Dr. Dean Radin at IONS
Research Institute had done some experiments to prove that
humans do have special functions. Professors at other
leading universities repeated his experiments with extreme
skepticism, and the results were similar to Dr Radin's
findings. But in the papers published by these scholars, the
following absurd conclusion was written: "\We prove that the
data that human beings have no special function are almost

precariously close to proving that human beings really
have special function™. This example shows that
authoritative University professors, if not trained in logic,
will also commit belief bias and distort the truth in the face
of it. B
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, BFHEEE 2, FEREIRMI
/f j\ﬁqw/\ﬂ’fl,i%o Bias blind spot:

The tendency to see oneself as less biased than
other people, or to be able to identify more
cognitive biases in others than in oneself.
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Recognizing the impact of biases on the
judgement of others, while failing to see the
Impact of biases on one's own judgement.
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| take an 1Q test which shows | have a lower 1Q. |
believe It I1s wrong. | find more credible the results

from another test which shows me as having a very
high 1Q, even though | know the test Is less valid. =
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ﬂ’ﬁ%ﬁl%f‘ﬁ)i\z Cheerleader effect
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effect: The tendency for people to appear
more attractive In a group than in isolation.
Also known as the group attractiveness

effect.
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A group of women In a bar as
collectively attractive but indivi
"sled dogs".
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Choice-supportive bias: The
tendency to remember one's choices
as better than they actually were. .
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milk (little cheaper) from Shoppers on senior’s day that 1s
located further away from home vs buying from Nofrill that is
very close to home. Time and gas spent going to Shoppers do
not compensate for the little amount of money saved from
buving milk there. "
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Everyone has made a decision and then regretted
It. One common example Is buyer's remorse
(suffering guilt over an extravagant purchase or

realising you've been overly influenced by a
salesman).
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1/: . T o Ifyou find yourself actively
avolding that regret by finding positives about
your poor choice, then Choice Supportive Bias
IS at play.
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%77@‘ fﬂf'i’% Clustering illusion
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Clustering illusion : The tendency to overestimate
the importance of small runs, streaks, or clusters in
large samples of random data (that Is, seeing
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%77@‘ fﬂﬁ'i’% Clustering illusion
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Eﬁw/\ﬂ{/ﬁﬂﬁ o Clustering illusion is

the cognitive bias of seeing a pattern in
what Is actually a random sequence of
numbers or events.
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of apophenia related to the gambler's fallacy.
Apophenia is the tendency to mistakenly
perceive connections and meaning between
unrelated things.
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sometimes called the "hot hand fallacy" due to
the belief common among basketball coaches

and players that It was best to use players on a
hot streak (i.e., those who had a "hot hand").
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This Is particularly true of gamblers who
desperately try to ‘beat the system' by

seeing patterns of events in cards and other

games of chance.
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1. BRI RN, Ambiguity effect

2. %‘Eﬁﬁ%{}ﬁ Anchoring or focalism
3. LA Anthropomorphism

4. VEE JIMRZ  Attentional bias

0. ﬁiﬁ‘féliﬁi—% Automation biasgo
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0. TT\ 'ré::f/; u\/—K Availability heuristic
7. AR JZZ Ava
8. WKW Backfire effect

9. MARKR N,

lability cascade

W Bandwagon effect
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Base rate fallacy or Base rate neglect
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11. /le Ju/f/FHij—é:n Belief bias
12. {/%2% H ,'{—ZT\ Bias blind spot

13 HﬁﬂﬁM%UE Cheerleader effect
14, SCHFIZE PR 2

Choice-supportive bias

?]%77%7[; ﬁ/ﬁﬁ% Clustering illusion
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